
  

 



• Shane Rushik 

• @srushik 

• srushik@lcc.org 

• Director of Technology & Communications 

Legacy Christian Church 

 



• Ian Beyer 

• @ianbeyer (on Twitter since 2007) 

• Previously Technical Director, Church of the Resurrection Online 

• Currently President/CEO/Janitor, Nerd Herd, Inc.  

• Nearly 25 years in social media (what?) 

 





• Know your target audience 

• The church website, for the large part, is for people new to the church. 

(INFORMATIVE) 

 

• Social Media is for those already connected with the church  

(ENGAGING) 

• Know the purpose of Social Media 

• Social Media is best used to build relationships.   

• People find you via other sources, then “friend you” or “follow you” to 

build the relationship. 

• Develop a Strategy 

 

 



• Social media is often not effective because it is implemented & 

executed poorly. 

• Update strategically & regularly 

• Relevant/informative posts.  Don’t use it like a personal account.  

(Non-church members will be following too.) 

• Events, news, photos, etc 

• Engage people. 

• Respond, Retweet – take interest in what others are saying. 

• Don’t let the wall page be just another bulletin board. Think of it as a 

conversation, not a broadcast.  

• Allow people to post to the wall to express thoughts & questions 

(have a method to monitor the posts) 

 











• @MCMBCNewark 

• Hasn’t been updated since last February 

• @UBCStamford_CT 

• Not engaging the audience, one-way broadcast 

• Hasn’t been updated since April 

 

https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/


• Fellowship Church, Grapevine, TX (@fc) 

• Grace Church, Overland Park, KS (@graceks) 

• Granger Community Church, Granger, IN (@gccwired) 

• United Methodist Committee on Relief (@UMC_UMCOR) 

• Living Water Christian Church, Parkville, MO (Facebook) 

 

https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://www.facebook.com/pages/Living-Water-Christian-Church/119614631169


• Microblog / News   

• Fast connections with people 

• Widespread communication (not just with followers/friends) 

• Hash marks (#)?  - What’s that all about? 



• Monitor All Accounts 

• Be aware of what is being shared about the church on all accounts. 

• Monitor continuously 

• Know what is being said about you on the web 

• Google “Alerts” 

• Keep Content Fresh 

• Current, relevant. 

Responding to a tweet from last week is like replying to something that 

happened a year ago – It’s old news. 

 



• How do you control the content?  

• For personal accounts, a policy should be established 

• For church accounts, a communications person should have admin access 

and be actively monitoring 

• What happens when a staff member leaves? 

• Account access  

• Fake/non-official accounts 

• Staff Productivity? 

 

 





















• Staff/Ministry leaders are responsible for what they post 

• People tend to interpret having the ‘right’ to express themselves online as 

implying a lack of consequences when they say stupid things. 

• Or that they can post comments without consequences because this is a 

‘virtual’ setting 

• That’s not the case! Online postings are considered equivalent to being 

said in person or in written format and could create a liability for the 

church 

• Exercise good judgment 

• Even if your social media is strictly for personal use, many viewers may 

assume you are speaking on behalf of the church or ministry 



• Consider your audience 

• When you’re out in the Blogosphere or Twitterverse or other social media 
channels, remember that your readers include people other than just close 
friends (current/past/future church members, etc). Consider that before 
publishing comments. 

• Understand the concept of community 

• Balance personal and professional information, and the important role 
that transparency plays in building a community.  

• Confidentiality 

• Being transparent doesn’t mean sharing confidential information. 

• Do not intentionally discuss divulge or reproduce confidential information 

• Do not share private prayer request 

• Take the conversation offline if it begins to approach this area 



• Copyright 

• This should be a no-brainer, but just in case: always give proper credit, 

and make sure you have the right to use something before you publish. 

• Church logos, materials, trademarks, or other materials should not be 

posted on personal pages without permission.   

• Do not import copyrighted material to the pages without permission. 

• Inconsistent Messages 

• The content of the social media page should be consistent with values of 

the church or ministry.  

• Use of social media that portrays images, opinions, or choices that are 

contrary to the church’s beliefs could reflect poorly on the church and be 

grounds for dismissal. 



• Misuse of Time 

• Time devoted to social media should be reasonable and add value for 

the church. 

• Limitations on time should be discussed 



• Misuse of Time 

• Time devoted to social media should be reasonable and add value for 

the church. 

• Limitations on time should be discussed 

Misuse of Time?? 

 

“Talking to people… building relationships, sharing, and engaging 

with others, is our ‘real’ job.” 

 

Social Media is changing how we do this. 

 

Is sitting at a desk spending an hour on social media connecting with 

dozens of people a misuse of time? (compare that to old-school 

method of spending  an hour on a phone call with one person) 

 

This is important to consider.  There needs to be a healthy balance. 

 



• Twitter for Churches (e-book) http://www.twitterforchurches.com  

• Crafting a SM policy: http://churchm.ag/social-media-policy/ 

• 10 Dos and Don'ts for Facebook Pages: 

http://www.entrepreneur.com/article/217391 

• 35+ Examples of Corporate Social Media in Action: 

http://mashable.com/2008/07/23/corporate-social-media/ 

• How to use social media effectively in the church 

http://www.churchleaders.com/worship/worship-

articles/154143-how-to-use-social-media-effectively-in-the-

church.html 


